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Reynolds Road Market Analysis
Toledo, Ohio

Challenge:

gies

Determine viable land-use opportunities for the Southwyck Mall brown-field site.

Approach:

e Compile secondary research data on the area’s
workers, residents, retailers, employers,
neighboring residents, and “traffic” generators

e |[dentify Lifestyle Clusters for the Southwyck
area

* Analyze market data to define market
segments, employment sectors and
current/lacking retail merchandising groups
and service offerings

e Apply proprietary Retail Spending Patterns
Model to generate spending estimates by
merchandising group

* Analyze regional retail, office, light industrial,
hospitality, arts, entertainment and recreation
offerings

Recommendations:

* Pursue development opportunities that will
bring “good jobs” to the area, not more
low-wage retail, hotel and restaurant positions

* Steer away from adding more housing, with the
exception of niche rental housing options

* Re-invent the Southwyck site as a mixed-use
that balances small office and rental residential
with retail frontage

Toledo Reynolds Road Market Analysis
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Southwyck Area Labor Force]Jobs Balance, 2010

Industry Sector

Employed Labor Wages ‘Wages (000)

‘Southwyck Import Sectors

EducationfHealth Senvices 3355
Information 1,282
Retail Trade 4346
HosptltylFood Service 265

7302 4053 39950 132097

s m 44900 3468
3828 58 30550 16,130
2038 6 12,900 9,236

0,84

Financefinsurancel Real state 16
Commercial Services 17
Al Others 2

Subtotal, Export Sectors 956

TOTAL, ALL SECTORS 3045

SOURCES. 5. Censs Burea, S, Inc. O Departmert ofDevelopm)
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355 Million

s125 Million

Home

s105 Million
ED

Bowling Alleys/Arcades
Specialty Foods/Desserts

$785 Million

$100 Million s100 Million

‘Women's Apparel
Men's Apparel
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