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Challenge

Approach
* inventory and assess all current brand
touchpoints and applications

» conduct interviews and brand strategy
workshops with key stakeholders

* build updated brand strategy framework
and identity system

: City of Dublin
* build brand standards guides and key
messaging hierarchy to provide internal

teams with the toolsets and framework 1 7% R
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distinctive and consistent manner i

Brand Standards Guide

Results

+ solid brand strategy framework and
toolset established informing all o — S m
outbound and internal communications

« City of Dublin continues to grow in
national prominence and was
recognized as the #6 best place to live
and top 5 suburbs in the US in 2017

* the branding system continues to be
used consistently and pay dividends
today nearly 6 years after introduction
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